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INTRODUCTION

It is also a business and a brand.

It should be noted that these guidelines are intended as 
just that, a guide.  While all elements of the iden�ty 
system have been designed to ensure consistency, 
allowances for varia�on have been made.  If followed, 
these guidelines will help the iden�ty to evolve and feel 
fresh at every point where it touches the public.

Midland Gliding Club is a members’ club dedicated to 
training glider pilots and providing facili�es, equipment 
and exper�se to enable members and visitors to fly 
gliders.

This brand guide explains how the club should look, feel 
and sound as a business.  It serves as an aid for all those 
involved in presen�ng and promo�ng the club to the 
outside world, and to its members, to ensure the iden�ty 
remains clear, consistent and correct.
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KEY IDENTITY FORMATS

Full Colour Landscape

Monochrome Portrait

Other formats will evolve as required to suit specific 
requirements such as banners, exhibi�on materials, 
adver�sing and marke�ng print.

Monochrome Landscape

The club’s visual iden�ty is based on casual construc�on.  
It is both loose and considered, rela�vely free but 
designed.  It has been created to allow for a number of 
formats that work alongside a consistent yet varied colour 
pale�e.

There are several key formats in which the iden�ty can 
appear.  The most likely ones are:

Full Colour Portrait (probably the most common format)

Full Colour Gatefold Leaflets 

The examples shown are all old ones using the old logo 
and typefaces.  They will be replaced as they are updated.

Midland Gliding Club

Winter Lecture Series
23�� January 2016

Peter Stratten, the Chief Executive of the British Gliding 
Association, is coming to the Mynd to talk to us on the evening 

rd
of the 23  of January. His talk will be wide ranging and will 

interest all glider pilots, no matter what standard or experience. 

MidlandGliding.Club

The cheapest way to learn to fly fixed wing aircra� 

Midland Gliding Club on the Longmynd 

Ÿ Free instruc�on at weekends

Ÿ £30 per month for as much flying as 

you can do (plus annual club 
subscrip�on)

Ÿ On site accommoda�on

Ÿ No charges to hire club aircra�

Ÿ Residen�al week courses, day 

courses and bookable weekend 
training slots

Ÿ Junior training starts at 12 years old, 

solo at 14

Ÿ Club bar sponsored by Three Tuns 

Ÿ Professional catering

Call the office on 
01588 650206
or visit the website at
midlandgliding.club
for further details.  

Midland Gliding Club
Church Stre�on
Shropshire
SY6 6TA

FLYING GIFT 
EXPERIENCE 
at the Midland Gliding Club
or learn to fly for just £30 a month*

(*plus annual subscrip�on)

call 01588 650206 or visit our website at

MidlandGliding.Club
Longmynd, Church Streton, Shropshire

A First Flight Voucher makes a 
fantas� cally unusual  gi�or your loved 

one this Valen�nes Day.  
Or if you or they want to learn to fly this is the 
first step to the most affordable form of fixed 

wing pilo�ng.  All ouchers include three 
months free club membership worth £41 a 

month.  We start pilot training from 12 years old 
and youngsters can solo at 14.  Juniors under 21 

years get almost everything half price!

order online

from

£95

go GLIDING

@ Midland Gliding Club on the Long Mynd

Midland Gliding Club Ltd

Long Mynd

Church Stre�on

Shropshire

SY6 6TA

01588 650206

www.longmynd.com

office@longmynd.com

Improve your flying skills or start from the beginning 
on a 
residen�al course at the Midland Gliding Club in the 
Shropshire Hills with two of the best instructors in the 
country.  Courses for all levels from beginners to 
experts covering:

Beginning Gliding, Going for Bronze, Solo Hours 
Building, Cross Country Endorsement, Silver Distance, 
Cross Country Skills Improvement, Field Selec�on and 
Landing, Basic Aeroba�cs, Instrument Training, 
Soaring and Cloud Flying, Mastering Wave, 
Conversions from PPL or Hangliding or Paragliding.  

MidlandGliding.Club
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Midland Gliding Club
Long Mynd, Church Streton, Shropshire SY6 6TA
01588 650206
office@midlandgliding.club
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24 April
8 May
19 June
17 July
24 July
14 August
4 September
18 September
2 October

28 April
12 May
23 June
21 July
28 July
18 August
8 September
22 September
6 October

£499
£499
£499
£499
£499
£499
£499
£499
£499

£399
£399
£399
£399
£399
£399
£399
£399
£399

Week Days Start Finish Adult Junior

Note: week 9 is a reserve week if all other weeks are fully booked

GLIDING 
COURSES 

2017 

ACCOMMODATION CHARGES

Full En-suite Room 1
One person
Two people

Half En-suite Room 2
One person
Two people

Private Rooms 3, 4 and 7
One person
Two people

Bunks

Caravan or tent 
for up to 4 occupants 
including 
social membership fee

All prices valid from April 2017 to March 2018

PER NIGHT

£30
£40

£25
£30

£17
£25

£10

per week
£30
per night
£6

It may be possible to arrange addi�onal eeks for groups of 
8 or more people.  Call the office for details.

Church Streton, Shropshire SY6 6TA
Affiliated t to the Bri�sh Gliding Associa�on

FIRST SOLO 
CERTIFICATE

This is to cer�y that

has sa�factorily met the flying and theorereal knowledge 
requirements of the Bri�sh Gliding Associ a�on described in the 

Associa�ons' L ws and Rules for the enn�tlem t to apply for the 
Gliding Cer�f ate with the solo endorsement, 

the first solo flight having been flown from a winch launch in a 
                              glider from the airfield of the 

Midland Gliding Club on the Longmynd on   

                                                     

   date: 

signed:    chairman

                                                       

                                                                        instructor
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USE OF COLOUR 

Two studies on colour combina�ons, one measuring 
aesthe�c response and the other looking at consumer 
preferences, also find that while a large majority of 
consumers prefer color pa�erns with similar hues, they 
favor pale�es with a highly contras�ng accent color.

The psychological principle known as the Isola�on Effect 
states that an item that “stands out like a sore thumb” is 
more likely to be remembered. Research clearly shows 
that par�cipants are able to recognize and recall an item 
far be�er — be it text or an image — when it blatantly 
s�cks out from its surroundings.

In terms of colour coordina�on, this means crea�ng a 
visual structure consis�ng of base analogous colors and 
contras�ng them with accent complementary (or 
ter�ary) colours:

Another way to think of this is to u�lize background, base, 
and accent colours, as designer Josh Byers showcases 
below, to create a hierarchy that “coaches” customers on 
which colour encourages ac�on.



06Midland Gliding Club Brand Guidelines 2023

COLOUR PALETTE and SECONDARY COLOURS
The MGC colour palle�e consists of two accent colours, blue 
and green, and a number of secondary base colours. Text 
should mostly be in black (or white on a suitable contrast 
colour) with possible colour highlighted �tles and paragraph 
headers.

Avoid using coloured text on a coloured background when it 
makes it difficult to read.  See www.a�.org/info/reading-and-
wri�ng/making-print-more-readable/35 for helpful hints on 
designing for the visually impaired.

  Y   0

  B   86

CMYK:  C  100
MGC BLUE

  M  100

  K   50

RGB  R   45
  G  37   G 126

CMYK:  C  100

  Y  100

MGC GREEN

  B  60

  K  25

RGB  R  0

  M  0

Base or complimentary colours can be selected 
from below:

C:0  M:60  Y:100  K:0
R:239  G: 127  B:26

R:143  G: 23  B:54
C:9  M:100  Y:54  K:44

C:40  M:80  Y:0  K:20
R:146  G: 72  B:132

C:0  M:0  Y:100  K:0
R:255  G: 237  B:0

C:40  M:0  Y:0  K:0
R:162  G: 217  B:247

C:35  M:0  Y:77  K:0
R:187  G: 210  B:93

C:0  M:0  Y:0  K:30
R:198  G: 198  B:198
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BLACK AND WHITE
There are �mes when colour is not appropriate or available, 
for example for internal adver�sing material or no�ces or 
where only a black and white (mono) printer is accessible. In 
this case secondary colours can be replaced with percentage 
shades of black 

C:0  M:0  Y:0  K:100
R:43  G: 42  B:41

C:0  M:0  Y:0  K:80
R:91  G: 91  B:91

C:0  M:0  Y:0  K:70
R:114  G: 114  B:114

C:0  M:0  Y:0  K:60
R:137  G: 137  B:137

C:0  M:0  Y:0  K:50
R:158  G: 158  B:158

C:0  M:0  Y:0  K:40
R:179  G: 179  B:179

R:198  G: 198  B:198
C:0  M:0  Y:0  K:30

100%

80%

70%

60%

50%

40%

30%

White le�ering will be readable on all �nts of black 
down to 30% but will probably need to be in bold to be 
completely legible and may need some addi�onal 
leading (line spacing)..

White lettering will be readable on all tints of 
black down to 30% but will probably need to 
be in bold to be completely legible.

White lettering will be readable on all tints 
of black down to 30% but will probably 
need to be in bold to be completely legible.
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PRINTING IN-HOUSE

Inkjet printers are rela�vely inexpensive per page but colour 
fidelity is o�en ques�onable on cheap printers and the inks 
are not water proof and fade quickly in strong daylight.

Some�mes you will want to print on your own domes�c 
printer or on the office printer.  

Laser printers have more expensive cartridges but if you 
print more than 2000 pages per year are more cost 
effec�ve.  If you print mostly pictures then inkjets are 
generally be�er.

Most printers require a gripping area around the edges of 
the page to move the paper through the printer.  Find out 
beforehand what the gripping dimensions are on the printer 
you are going to use and design accordingly.  

Every printer is different, different paper size, different inks, 
different paper compa�bility, different print area.  

Do not design solid colour or image bleeds to the edge of 
the paper for in house prin�ng or reduce the artwork to ‘fit 
the page’ when prin�ng. This image  shows how the page 
will be clipped on a domes�c Epson inkjet printer.  If 
possible choose ‘print without no borders’.



09Midland Gliding Club Brand Guidelines 2023

USE OF THE MGC LOGO

Note that in every instance Long Mynd is shown as two words including in 
address details.

The MGC logo has changed at the same �me as the new website was 
launched in 2023 to create a more dynamic image.  It is important that the 
MGC logo is properly used at all �mes to maintain a clear and consistent 
corporate image.  The MGC is not just a member’s club; it is also a business 
which needs to be recognised by its corporate iden�ty.

There is only one principal version of the club logo, which can appear in 
different colour ways depending on the background.  Copies of the logo in 
.jpg, .gif, .eps, .ai, .svg. .png and .cdr formats are available from Jon Hall.  
Please request copies to be sent by email from jonmhall@me.com.

There are addi�onal versions for use on merchandise.  

The logo should always be large enough and have sufficient space around it 
for it to be clearly legible. Follow the guidelines below:

clearance 25% of 
width of logo

clearance 25% of 
width of logo

clearance 33% of 
height of logo

clearance 33% of 
height of logo
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TYPOGRAPHY

used for �tles and some�mes for headings

Calibri

Just as important as maintaining consistency with the logo, 
typefaces used in corporate literature, adver�sing and promo�onal 
material should be carefully controlled and regulated.

used for body text and most �tles where it should be in Bold.  

DIN Condensed 

MGC has two corporate type fonts.  These were updated with the 
new website:

Varia�ons of weight and italicisa�on are allowed for emphasis and 
delinea�on.

DIN is freely available from Adobe Fonts 
fonts.adobe.com/fonts/din-2014

Pay par�cular a�en�on to grammar.  If you are not sure ask!

Calibri is a standard Microso� font and should already be in the font 
library of your computer.

Generally normal line spacing should be used.  Body text should 
normally not be less than 10pt but can be smaller for press 
adver�sing in order to fit small sizes.

Calibri
The dog jumped over the lazy fox

Calibri  Light
The dog jumped over the lazy fox

Calibri Normal Italic
The dog jumped over the lazy fox

Calibri Light Italic
The dog jumped over the lazy fox

Calibri Bold
The dog jumped over the lazy fox

DIN Condensed L ight

The Dog Jumped Over the Lazy Fox

DIN Condensed should always have 
40% character spacing and 140% word spacing
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TONE OF VOICE
A huge component of a brand’s personality is the copy and 
defining the tone is a great way to keep a brand consistent.  
When mul�ple people are wri�ng the copy the brand can start 
to sound like it has mul�ple personali�es.

l ingo
tone of voice

Don’t over complicate.

Tel l i t l ike it is .

Be direct and get to the point.

Always look for the s implest

way to say what you want.



12Midland Gliding Club Brand Guidelines 2023

IMAGERY
Those designing and preparing artwork for publica�on will 
need access to a substan�al archive of images.

Images used should always try to include people, preferably 
smiling and looking as though they are enjoying themselves.  It 
is always good to include images of young people and women 
in par�cular but bear in mind that chosen images should 
reflect the target market for the product or package that is 
being promoted.

Remember also that if we publish a photograph we must have 
copyright and intellectual property rights clearance from the 
owner of the photograph.

Great care must be taken to get wri�en approval from parents 
or guardians for images of children under 18 years old.

Images used as a background with text over must have areas of 
dark or light colour that can be used without making the text 
illegible, shown opposite.

While we all think that pictures of gliders are beau�ful 
remember that they don't always mean much to the 
unini�ated, and pictures of people doing things o�en tell a 
be�er story. 
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www.midlandgliding.club

at Midland Gliding Club

YOUR
GLIDING
JOURNEY

March 2023
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Updated by Jon Hall 2023 a�er update to website with 
new logo and in 2024 to correct typos.

Wri�en, designed and produced by Jon Hall 2017.



The Aireld
Church Strretton
Long Mynd
Shropshire
SY6 6TA

midlandgliding.club
ofce@midlandgliding.club


